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Sysko notes that diabetes management is complicated, and requires about two hours a day for most 
patients. Many factors affect the regulation of blood sugar levels such as diet, medications, exercise, and 
management of stress levels, moods, and sleep patterns. 

In August, the system received FDA clearance for use by adults with type 2 diabetes in conjunction with 
their health care providers. The system is meant to help patients follow proper diet and lifestyle between 
visits to the doctor. It captures and transmits blood glucose data and other diabetes self-management 
information, which is analyzed by the company’s proprietary Automated Expert Analytics System™. 

Sysko, who received a B.A. in economics and business, said three aspects of his Lafayette experience 
prepared him for success in his career: a multidisciplinary approach to education, small class sizes, and 
close interaction with faculty. 

“I don’t think of myself as a specialist,” he says. “I really am a generalist. Because of this, I have been 
able to drop into various areas of our business as needed to give support.” 

Sysko was previously vice president and director of marketing and business development for The Credo 
Group, a direct-to-consumer web marketer of life and health insurance products. Prior to Credo, he was 
CEO and founder of Assurance Marketing Group, Wilmington, Del. He also served in management 
positions at Chase, Bank of America, and Conseco. 

“When I first started out in banking, I found myself drawing on some of the lessons I learned from my time 
at Lafayette,” he says. “The fact that I was never in a class of more than 15 or 20 students was key since 
it provided the opportunity for close interaction with other students and some amazing professors — 
Susan Averett, James DeVault, and Ed Seifried.” 

 


